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                                                                  Master of Commerce 

                                                                                          Semester I 

     MCM-111                  QUANTITATIVE TECHNIQUES FOR BUSINESS DECISIONS                  Credit Hours: 4 

Course Objective: The objective of this paper is to acquaint the students with quantitative techniques 

that play an important role in managerial decision-making. 

Contents: 

Unit I – Fundamental of decision making: Types of decisions; Steps in decision making; Quantitative 

analysis and decision making; Different types of models and their uses; Model building steps. 

Unit II - Linear Programming: Basic concepts; mathematical formulation and applications; Solution 

of LP problem using graphic and simplex method; Use of artificial variables; Sensitivity analysis and 

interpretation of solution; Duality in linear programming – formulation and solution; Integer linear 

programming – solution. 

Unit III – Transportation, Assignment and Trans-shipment: Formulation; Solving transportation and 

assignment problems; Dealing with exceptional cases of transportation and assignment problems. 

Unit IV - Inventory and Queuing Management: Concepts of inventory management; Inventory 

models – classical EOQ, EOQ with price breaks, EOQ model for production runs, planned shortage 

model- deciding optimum safety stock and reorder level, probabilistic model; Techniques of selective 

control. 

Queuing models:  Elements of a queuing system; Models with Poisson arrival and Exponential services 

rates- single server and infinite and finite population; Cost behavior analysis. 

Simulation: Monte Carlo Simulation, Application of simulation in inventory management and queuing 

situation. 

Unit V – Project Scheduling: Concepts of PERT & CPM techniques and their applications; Network 

analysis- scheduling activities, determining critical path, calculation of floats; Time-cost trade-off; 

Resource allocation and resource levelling. 

Unit VI- Markov Chains and Theory of Games: Markov Chains- decision processes; Market share 

analysis; Account receivable analysis. 

 Course Outcome: 

1.Understand various quantitative & statistical methods  

2. Understand data and draw inference from data  

3. Calculate and interpret statistical values by using statistical tool (correlation & regression) 

4. Demonstrate an ability to apply various statistical tool to solve business problem 

Suggested Readings: 
1. Levin, R.I., D.S. Rubin and J.P. Stingson, Quantitative Approaches to Management, McGraw - Hill. 

2. Vohra N.D., Quantitative Techniques in Management, The McGraw Hill companies 

3. Bierman H. Jr, C.P. Bonini and W.H. Hausman, Quantitative Analysis for Business 

Decisions, Homewood, Ill., Irwin. 

4. Anderson, Quantitative Methods for Business, CENGAGE. 

5. Gupta and Khanna, Quantitative Techniques for Decision Making, Prentice Hall of India. 

                                                               



  

 

                                                          Master of Commerce  

                                                                                   Semester I 

 

        FINANCIAL MANAGEMENT AND POLICY(MCM-112)  Credit Hours:  4 

  Course Objective: To make students understand various issues involved in financial management of a 

firm and equip them with advanced analytical tools and techniques that are used for making sound 

financial decisions and policies. 

Contents: 

Unit I- Introduction: Nature, scope and objectives of financial management. Financial decision 

making and types of financial decisions. Finance as a strategic function. Role of finance manager. 

Agency problem. Stock price maximization and agency costs. Alternatives to stock price maximization. 

Stakeholders’ wealth maximization. Risk-return framework for financial decision making. 

 

Unit II- Capital Budgeting: Nature, significance and kinds of capital budgeting decisions. Cash 

flow estimation. Capital budgeting techniques- ARR, Payback period, Discounted payback period, 

NPV, Equivalent annual NPV, IRR, Incremental IRR and Modified IRR. Capital budgeting 

decisions under constraints and with multiple objectives using mathematical programming models 

(Linear programming and Integer Programming). Capital rationing. Capital budgeting decision under 

inflation. Capital budgeting decision under uncertainty. Techniques for incorporating risk and 

uncertainty in capital budgeting decisions- RADR, Certainty equivalent method, DCF Break even 

analysis, Simulation method, Probability distribution method, Decision tree analysis, Sensitivity 

analysis and Scenario analysis. Real options. 

Unit III- Capital Structure: An overview of cost of capital- Specific and WACC. Financial leverage 

and evaluation of financial plans (EBIT-EPS analysis). Theories of capital structure- NI, NOI, MM 

Hypothesis without and with corporate taxes, Merton Miller argument with corporate and personal 

taxes, Trade off theory, Pecking order theory, Signaling theory and effect of information asymmetry 

on capital structure. Optimal capital structure. Determinants of Capital structure in practice. 

Unit IV- Dividend Policy: Forms of dividends. Theories of relevance and irrelevance of dividend in 

firm valuation (Walter’s model, Gordon’s Model, MM Hypothesis, Bird-in-hand theory and Dividend 

signaling theory).Relevance of dividend policy under market imperfections. Traditional and Radical 

position on dividend. Issues in dividend policy. Types of dividend polices in practice (constant rupee 

dividend policy, constant dividend payout policy, smooth stream dividend policy etc.) Determinants 

of dividend policy. Lintner’s Model on corporate dividend behavior. 

Unit V- Working Capital Planning and Management: Concept and types of working capital. 

Operating and cash cycle. Estimation of working capital requirement. Working capital financing. 

Determinants of working capital. Components of working capital management. Cash management- 

Baumol’s Model and 



  

 

 

 

Miller-Orr Model of managing cash. Receivables management- dimensions of credit policy of a firm 

and evaluation of credit policies; credit analysis. Inventory management. 

Unit VI- Corporate Restructuring and Contemporary Issues in Financial Management: 

Corporate restructuring. Mergers and Acquisitions- types, sources of takeover gains, valuation and 

financing of M&As. Leveraged buyouts; Spin offs; demerger. Contemporary issues in financial 

management. 

Course Outcome: 

 1.Measure risk and return and explain the trade-off between risk and 

return  

2) Calculate the value of various financial assets  

3) List the primary sources of capital and incorporate their cost when 

making investment decisions. 

 4) Estimate project cash flows to distinguish between value-creating and 

value destroying investments 

 

 Suggested Readings: 

1. Van Horne, James C., Financial Management and Policy, Prentice Hall of India. 

2. Pandey, I. M., Financial Management, Vikas Publishing. 

3. Ross S.A., R.W. Westerfield and J. Jaffe, Corporate Finance, McGraw Hill. 

4. Brealey R.A. and S.C. Myers, Principles of Corporate Finance, McGraw Hill. 

5. Damodaran, A.,Corporate Finance: Theory and Practice, John Wiley & Sons. 

6. Chandra, P. Financial Management, Tata McGraw Hill. 

7. Khan, M.Y & Jain, P.K Financial Management: Text, Problems and Cases, Tata McGraw Hill. 

8. Ehrhardt, M. C. & Brigham E. F, Corporate Finance, Indian Edition, Cengage Learning 

9. Srivastava, Rajiv and Misra. Anil, Financial Management, Oxford University Press. 

10. Arthur J. Kewon, John H. Martin, J. William Petty &David F. Scott, Financial Management: Principles 

& Application, Pearson. 

11. Meyer. et.al, Contemporary Financial Management, Cengage Learning. 



  

 

                                                         Master of Commerce 

                                                       Semester I 

                             MARKETING MANAGEMENT (MCM-113) Credit Hours: 4 

 

Objective: To familiarize the students with the basic concepts and principles of marketing and to 

develop their conceptual and analytical skills to be able to manage marketing operations of a business 

firm. 

 

Contents: 
Unit I-Introduction: Nature and Scope of Marketing; Core Marketing Concepts; Evolution of 

modern marketing concept; Modern marketing concepts; Marketing Mix; Marketing management 

process-a strategic perspective; Customer quality, value and satisfaction; Planning and control. 

Marketing Environment: Significance of scanning marketing environment; Analyzing macro 

environment of marketing-economic, demographic, socio-cultural, technological, political and legal 

segments; Impact of micro and macro environment on marketing decisions. 

Buyer behaviour: Need for studying buyer behaviour; Consumer vs. business buying behaviour; 

Consumer buying decision process and influences; Industrial buying process. 
Market Segmentation, Targeting and Positioning: Bases for segmenting a consumer market; Levels 

of market segmentation; Factors influencing selection of market segments; Criteria for effective 

market segmentation; Target market selection and strategies; Positioning – concept, bases and process. 

 

Unit II-Product and Pricing Decisions: Product - concept and classification; Major product 

decisions; New product development; Packaging and labelling; Product support services; Branding 

decisions; Product life cycle – concept and appropriate strategies adopted at different stages. 

Pricing- Objectives, Factors affecting price of a product, Pricing policies and strategies. Ethical issues 

in product and pricing decisions. 

 

Unit III-Distribution Decisions: Channels of distribution – concept and importance; Different types 

of distribution middlemen and their functions; Channel management, selection, motivation and 

performance appraisal of distribution middlemen; Distribution logistics – concept, importance and 

major logistics decisions; Channel integration and systems. Ethical issues in distribution decisions. 

Retailing and Wholesaling: Types of retail formats; Retail theories; Retailing strategies; Non-Store 

retailing; Wholesaling-nature and importance, types of wholesalers; Developments in retailing and 

wholesaling in Indian perspective. 

 

Unit IV-Promotion Decisions: Role of promotion in marketing; Promotion methods; Integrated 

Marketing Communication – Concept; Communication process and promotion; Determining 

promotion mix; Factors influencing promotion mix; Developing advertising campaigns. Ethical issues in 

promotion decisions. 

 

Unit V- Marketing Planning, Organising and Control: Marketing planning process; Different ways 

of organising marketing department; Sales, cost and profit analysis. 

 



  

 

Unit VI-Trends in Marketing: Service Marketing, Social Media Marketing, Green Marketing, 

Customer Relationship Management, Rural marketing, other emerging trends. 

 

Note: Class discussions to be supported by relevant case studies. 

 

Course Outcomes: 

1. Understand and Analyze marketing for creating value with Product and price Strategy. 

2. Develop aptitude to Create and Craft the Brand Positioning/ Equity by Evaluating Brands and Identifying 

Market Segments and Targets. 

3. Understand and Analyze marketing for delivering and communicating value with Integrated Marketing 

Channels and promotion strategy. 

4. Creating and developing marketing strategies and plans for Conducting marketing responsibly for long-

term success 
 

Suggested Readings: 

1. Kotler, Philip; Keller, Kevin Lane; Koshy, Abraham, and Mithileshwar Jha, Marketing 

Management: A South Asian Perspective, Pearson. 

2. Lamb, Charles W.; Hair, Joseph F., and Carl McDaniel, Mktg, Cengage Learning. 

3. Etzel, Michael J., Walker, Bruce J., Staton, William J., and Ajay Pandit, Marketing Concepts 

and Cases, Tata McGraw Hill (Special Indian Edition). 

4. Czinkota, Miachel, Marketing Management, Cengage Learning. 

5. Kazmi, SHH, Marketing Management Text and Cases, Excel Books. 

6. Kumar, Arun and N. Meenakshi, Marketing Management, Vikas Publishing House. 

7. Zikmund, William G. and Michael D’Amico, Marketing: Creating and Keeping Customers in an 

E- Commerce World, South-Western College Pub. 
 

  



  

 

                                                                 Master of Commerce 

                                                       Semester I 

                                    LEGAL ASPECTS OF BUSINESS(MCM-114)           Credit Hours: 4 

Objective: The course aims to acquaint the students with knowledge and understanding of major 

business laws. 

Contents: 
Unit I-Law relating to Transfer of Property: Important definitions; types of properties; movable 

and immovable property; properties which cannot be transferred; rule against perpetuities; lis pendens; 

provisions relating to sale; mortgage, charge, lease, gift and actionable claim. 

 

Unit II-Law relating to Societies and Trusts: General concept relating to registration of 

societies; property of societies; suits by and against societies; enforcement of judgment against 

societies; dissolution of societies; general concept relating to trusts; creation of a trust; duties and 

liabilities of trustees; rights and powers of trustees, disabilities of trustees; rights and liabilities of the 

beneficiary. 

 

Unit III-Law relating to Intellectual Property: Concept and development of intellectual property law 

in India; law and procedure relating to patents, trademarks and copyrights; geographical indications; 

design act; overview of laws relating to other intellectual property rights; intellectual property appellate 

board. 

 

Unit IV-Law relating to Competition and Consumer Protection: Concept of competition; 

Competition Act, 2002 - anti competitive agreements, abuse of dominant position, combination, 

regulation of combinations, competition commission of India; compliance of competition law; 

Consumer protection in India- Consumer Protection Act, 1986; rights of consumers; consumer disputes 

redressal agencies. 

 

Unit V-Law Relating to Information: Right to Information Act, 2005- Definitions, right to 

information, obligations of public authorities, request for obtaining information, disposal of request, 

exemption from disclosure of information, grounds for rejection to access in certain cases, severability; 

central information commission- its constitution, term of office, conditions of service and removal; 

powers and functions of Central Information Commissions, appeals and penalties. 

 

Unit VI-Law relating to Pollution Control and Environmental Protection: Concept of 

sustainable development, biodiversity and carbon credit; government policy regarding environment; 

law relating to prevention and control of air pollution and water pollution; Environment (Protection) 

Act, 1986; national green tribunal. 

Course Outcome: 

1. Students will be able to appreciate the importance of law and legal institutions in business 

2. Students will be able to have a basic understanding of the laws relating to contract, consumer  

3.  protection, competition, companies and dispute resolution 

Suggested Readings: 

1. Singh, Avtar, The Principles of Mercantile Law, Eastern Book Company, Lucknow. 



  

 

2. Sharma J. P., and SunainaKanojia, Business Laws, Ane Books Pvt. Ltd, New Delhi. handari, 

Munish, Professional Approach to Corporate Laws and Practice, Bharat Law House, New 

Delhi. 

3. Handbook of Corporate Laws, Bharat Law House, New Delhi 

5. Sir Dinshaw Fardunji Mulla, revised by Dr. Poonam Pradhan Saxena, Mulla's The Transfer 

of Property Act 

6. Sanjiva Row, revised by Justice K. Shanmukham & Shrinivas Gupta, Transfer of Property Act 

(with Model Forms of Sale Deed, Agreement to Sell, Mortgage, Lease Deed, Gift Deed, 

Partition Deed, Assignment of Actionable Claim etc.) (in 2 Vols) 

7. Bare Acts on Societies and Trusts 

8. Bare Act on Competition Law 

9.  Bare Act on Consumer Protection Law 

10. Bare Act on Pollution Control and Environmental Protection 

11. Bare Act on Right to Information Act Law 
  



  

 

    Master of Commerce 

Semester I 

Accounting Theory and Financial Reporting (MCM-115)          Credit Hours: 4 

OBJECTIVE:  

In this course selected contemporary and international issues in financial accounting will be covered with an  

emphasis on reading and interpreting professional accounting literature to prepare financial statements  

according to generally accepted accounting principles.  

 

Unit I   

Accounting Theory: Nature; Classifications of Accounting Theory; Different Approaches to  

Theory Construction; Factors Influencing Accounting Environment; Measurement in Accounting. 

Accounting Principles: Generally Accepted Accounting Principles; Selection of  Accounting Principles; 

 AS-1 Disclosure of Accounting Policies; Indian Accounting Standards. 

Unit II 

Income Concepts: Different Concepts of Income Measurement; Recipients of Net Income. Accounting 

Standard Setting: Benefits; Standard Setting By Whom; Comparison of Standard Setting in India, 

USA and U.K. 

Unit III 

 

Financial Reporting: Nature and Objectives; Benefits; General purpose and Specific Purpose Report;  

Qualitative Characteristics of Accounting Information; Conceptual Framework- FASB and IASB. 

International Financial Reporting Standards (IFRSs): Role of IASB; Arguments for Global 

Convergence; Required Disclosure as per IFRSs; Achievements of IASB and Obstacles in 

Convergence; Difference between IFRSs and Indian Accounting Standards; US GAAP. 

Unit IV 

Issues in Corporate Financial Reporting: Accounting for Changing Prices; Segment Reporting 

Unit V 

Interim Reporting; Foreign Currency Translation. 

Unit VI- 

Human Resource Accounting; Social Reporting; Financial Reporting in Not-For-Profit and Public 

Sector Organizations. 

Course Outcomes: 
1. Use debit and credit accounting to record and adjust basic business transactions. 
2. Prepare multi-step income statements, classified balance sheets, and statements of retained earnings. 

3. Use basic financial statement ratio analysis to evaluate financial performance. 

4.Demonstrate knowledge of each step in the accounting cycle. 

 



  

 

Suggested Readings: 
 

1.  E.S. Hendriksen, Accounting Theory, Richard D. Irwin. 

2.  M.W.E. Glautier and B. Underdown, Accounting Theory and Practice. 

3. Ahmed Riahi Belkaoui, Accounting Theory, Thomson Learning. 

4. Henry I- Wolk, Jere R. Francis and Michael G- Tearney, Accounting Theory: A Conceptual 

and Institutional Approach, South Western Publishing Co. 

5. Robert Bloom and Pieter T. Elagers, Accounting Theory and Policy, Harcourt Brace Joranovich. 

6. L.S. Porwal, Accounting Theory, McGraw Hill Education (India) Ltd. 

 Jawahar Lal, Accounting Theory and Practice, Himalaya Publishing House, New 
  



  

 

Master of Commerce 

Semester I 

                             Corporate Law (MCM-116)                      Credit 4   

Contents: 

Unit I  

Historical Background of Company Law: Origin and Growth of Company Law in England: 

Commendas and Societas; Formation of East India Company; Enactment of the Bubble Act, 1719; 

Joint Stock Companies Act, 1844 (Joint Stock Companies Act, 1850 in India); Limited Liability 

Act, 1855; Companies Act, 1862 (Companies Act, 1866 in India); Companies Act, 1908 (Indian 

Companies Act, 1913); Companies Act, 1948 (Companies Act 1956 in India). 

Unit II 

  

Company and Its Formation: Lifting of corporate veil; types of companies; one person company, 

producer company; association not for profit; illegal association; formation of company – 

promoters, their legal position, pre-incorporation contract and provisional contracts; memorandum 

of association; articles of association; doctrine of constructive notice and indoor management; 

prospectus and book building; postal ballot; issue, allotment and forfeiture of shares, transmission of 

shares, buyback and provisions regarding buyback; issue of bonus shares; online registration of a 

company. 

Unit III 

 

Management and Control of Companies: Directors; classification of directors, women directors, 

independent directors; disqualifications, director identity number (DIN); appointment, legal positions, 

powers and duties, removal of directors; key managerial personnel, managing director, manager; 

managerial remuneration; meetings of shareholders and board- kinds, convening and conduct of 

meetings. 

 

Unit IV 

 

Accounts and Audit: Books of accounts; online filing of documents; dividend provisions, 

declaration and payment of dividend, treatment of unpaid and unclaimed dividend, transfer of unpaid 

and unclaimed dividend to investor education fund; auditors-appointment, resignation and  removal; 

qualification and disqualification; auditor's report; inspection, inquiry and investigation, 

compromises, arrangements and amalgamations; prevention of oppression and mismanagement; 

concept and modes of winding up. 

 

Unit V 

 

Depositories Act 1996: Definitions; rights and obligations of depositories; participants, issuers and 

beneficial owners; inquiry and inspections; penalty. 
 

Unit VI 

 

SEBI Act, 1992: Formation and meetings of the SEBI; functions and powers of SEBI in relation to 

securities markets; prohibition of manipulative and deceptive devices; insider trading and substantial 

acquisition of securities or control; guidelines for securities issues. 



  

 

 

Course Outcome: 

 

1. Apply principles of corporate law in a rigorous and principled manner. Undertake legal research at an 

intermediate level using both primary and secondary sources. 

2. Apply corporate law to generate solutions to complex legal problems, and critique the operation of 

corporate law from a policy perspective. 

3. Structure and sustain concise and cohesive written arguments for a mixed lay and legal audience. Work 

effectively to complete complex tasks within a limited time, both as a member of a team and individually. 

4. Exercise appropriate strategic professional judgment in the resolution of a corporate law problem in an 

academic environment. Interact in a professional and ethical manner with team members and peers. 

 

Suggested Readings: 

1. Hicks, Andrew & Goo S.H., Cases and Material on Company Law, Oxford University Press. 

2. Kershaw, David, Company Law in Context, Oxford University Press, UK. 

3. Gowar, LCB, Principles of Modern Company Law, Stevens & Sons, London. 

4. Hanningan, Brenda, Company Law, Oxford University Press, UK. 

5. Sharma, J. P, Corporate Laws, Ane Books Pvt Ltd, New Delhi. 

6. Bhandari, Munish, Professional Approach to Corporate Laws and Practice, Bharat Law 

House, New Delhi 

7. Ramaiya, A Guide to Companies Act, Wadhwa and Company Nagpur 

8. Kannal, S., & V.S. Sowrirajan, Company Law Procedure, Taxman’s Allied Services (P) Ltd., 

New Delhi 

9. Course material of the Institute of Company Secretaries of India on Company Laws. 

10. Bharat’s Companies Act 2013, Bharat Law House, New Delhi 
 

 

 

 

 

 

 

 

 

 

 

 

 

 



  

 

                                                                   Master of Commerce 

Semester I 

                                    INTERNATIONAL BUSINESS    (MCM-117)              Credit Hours: 4 

Course Objective: The purpose of this course is to acquaint  the students with nature, scope, 

structure and operations of international business and familiarize them with trends and 

developments in International Business Environment and policy framework. 

Contents: 

Unit I – Introduction: International Business - Importance, nature and scope; Globalization; Drivers 

of Globalization. Basic Entry Decisions; Modes of entry into international business, selecting an 

Entry Strategy; IT and international business, India’s involvement in International Business 

 

Unit III - International Business Environment: Political, Legal, Economic, and Cultural 

environment and associated risks; Framework for analyzing international business environment. 

Unit II - International Trade: Reasons for international trade; Theories of international trade; 

Foreign trade multiplier; World trading environment – Pattern and structure of world trade in goods 

and services; Government intervention in International Trade: Arguments for Government 

intervention; Instruments of Commercial Policy: Tariffs, quotas and other measures and their effects. 

World Trade and Protectionism: GATT, The Uruguay Round, WTO, Evaluation of WTO, 

Important Agreements of WTO – Agriculture Agreements; SPS, TBT, GATS, TRIPS; WTO and 

Developing Countries, WTO and India. 

 

Unit IV - Balance of Payment Account: Components of BOP: Current Account, Capital Account, 

Official Reserve Account; Disequilibrium in BOP; Correction of Disequilibrium. 

 

Unit V - International Economic Institutions and Financial Environment: IMF, World Bank, 

UNCTAD, International commodity trading and agreements - India’s involvement and 

consequences; International Financial Environment: International Monetary System; Exchange rate 

mechanism and arrangement; Types of Exchange rate systems in the world; International money 

and capital markets; Movements in foreign exchange and interest rates. 

Foreign Direct Investment: Types of FDI; Theories of FDI, Cost and Benefit of FDI to Host and 

Home Countries, Government Policy Instruments and FDI, Trends in FDI. 

 

Unit VI - Regional Economic Integration: Levels of Regional Economic Integration: Free trade 

area, customs union, economic union, common market, political union; Trade creation and diversion 

effects; Regionalism vs. Multilateralism; Structure and functioning of EU and NAFTA, SAARC. 

 

Unit VII - Contemporary Issues in International Business: Environmental and Labour issues in 

International Business. 

COURSE OUTCOME: 

1: explain regional economic integration and economic and political integration; 

2: explain the main institutions that shape the global marketplace; 

3:explain the key legal issues related to businesses operating in other countries; 



  

 

4: students are expected to enhance their cognitive knowledge of global issues; interpersonal skills with 

individuals from various cultures, and social responsibility awareness on global issues. 

 

Suggested Readings: 

1. Daniels, John D., Radebaugh, Lee H., Sullivan, Daniel P. and Salwan, P., International 

Business: Environment and Operations. 

2. Griffin, Ricky W. and Pustay, Michael W, International Business: A Managerial Perspective , 

Prentice Hall. 

3. Hill, Charles, W.L., International Business, McGraw Hill Company, New 

York. 4.Cherunilam, F., International Business Text and Cases, PHI. 

5. Bhasin, N., Foreign Direct Investment in India: Policies, Conditions and Procedures, New 

Century Publications. 

6. Ball, Donald, Wendall H. McCulloch, Miachel Geringer, Michael S. Minor and Jeanne M. McNett, 
International Business: The Challenge of Global Competition, McGraw Hill Co. 

  



  

 

Master of Commerce 

Semester I 

                                                         Labor Laws           (MCM-118)               Credit Hours: 4  

Objective: The main objective of the regulative legislations is to regulate the relations between employees and 

employers and to provide for methods and manners of settling industrial disputes. 

Contents: 

  Unit I:   

Need  for   Labour   Legislation, Principles   of Labour Legislation, Factories Act, 1948 

Unit II:  

Concept of Wages; Payment of Wages Act, 1936, Minimum Wages Act, 1948 

Unit III:   

Industrial Disputes Act, 1947; Machinery for settlement of Industrial   Dispute;    

Provisions regarding   Strikes   and Lockouts, Retrenchment and Layoff 

Unit IV:   

  Social  Security : Workman’s Compensation  Act,  1923, Employee’s State Insurance Act,            

  1948 

Unit V:   

Provident Fund Act, 1952 Payment of Bonus Act, 1965  

Payment of Gratuity Act, 1972 Trade Unions Act, 1926 

Course Outcome: 

1.Gain a competitive advantage in difficult market conditions - increase your 

skills at this crucial time 

1. Learn from key industry practitioners and academics and benefit directly from their insight and 

invaluable commentary 

2. Apply your learning and new skills to your work immediately and help further your career 

3. Tailor the programme to your needs by studying your own unique 

combination of modules from this and other De Montfort LLM 

programmes. 

Books Recommended: 

Bare Acts Sanaray : Industrial and Labour Laws of India  

Bhar, B.K. : A Hand Book of Industrial Law Shukla,  

S.M. : Audhyogic Sanniyam, Hindi Saxena,  

S.C. : Audhyogic saniyam, Hindi 

Mathur and Sexena : Vyaparik evam Audhyogic Sanniyam, Hindi Vaid,  

K.N. : State and Labour in India 

 

 



  

 

Communicative English  (MCM-119) 

                                                                                                                    Credit Hours: 2 

   

COURSE OBJECTIVES 

This course intends to develop good communication skills in students for their future jobs and endeavors in 

the corporate  word so that they can gain a cutting edge over their other counterparts within the country and 

across the globe.  

 

UNIT I (6 Session)  

INTRODUCTION: Definition and classification of communication, purpose of communication, process of 

communication, importance of communication in management, communication structure in organization, 

barriers & gateway in communication, 7 C’s of communication, Impact of cross cultural communication.  

 

UNIT II (8 Session)  

EMPLOYMENT COMMUNICATION: Writing CVs & Application Letter, Group discussions, interview, 

types of interview, candidates preparation, Interviewers preparation; Impact of Technological Advancement 

on Business Communication; Communication networks, Intranet, Internet, teleconferencing, 

videoconferencing  

ORAL COMMINICATION: What is oral Communication, principles of successful oral communication, two 

sides of effective oral communication, effective listening, non–verbal communication, Body language, 

Paralanguage.  

 

UNIT III (8 Session)  

WRITTEN COMMUNICATION: Purpose of writing, pros & cons of written communication, clarity in 

writing, principles of effective writing, writing technique.  

BUSINESS LETTERS AND REPORTS: Introduction to business letters, Types of business letter, Layout of 

business letter, Reports: definition & purpose, types of business reports, reports writing.  

 

UNIT IV (10 Session)  

GROUP COMMUNICATION- Meetings: need, importance & planning of Meetings, drafting of notice, 

agenda, minutes & resolutions of Meeting, writing memorandum, press release, press conference, Business 

etiquettes – netiquettes, telephonic & table etiquettes.  

PRESENTATION SKILLS :What is a presentation: elements of presentation, designing a presentation, 

advanced visual support for business presentation, types of visual aid, appearance & posture, practicing 

delivery of presentation.  

 

UNIT V (8 Session)  

CORPORATE COMMUNICATION :Definition, scope, importance & components of corporate  

communication, professional communicator responsibilities, corporate communication & Public Relation, 

role of social media in communication.  

Course Outcomes: 

1.  It  will increase their reading speed and comprehension of academic articles 
2.  It  will improve their reading fluency skills through extensive reading 
3. It   will enlarge their vocabulary by keeping a vocabulary journal 

4. It  will heighten their awareness of correct usage of English grammar in writing and speaking 

 

 

 



  

 

Suggested Books:  

             1. Lesikar RV & Pettit Jr. JD – Basic Business Communication : Theory & Application (Tata Mc   

Grow Hill, 10th Edition).  

2. Bisen & Priya – Business Communication (New Age International Publication)  

3. Kalkar,Suryavanshi,Sengupta-Business Communication(Orient Blackswan)  

4. M.K. Sehgal & V. Khetrapal - Business Communication (Excel Books).  

5. P.D. Chaturvedi – Busines Communication (Pearson Education, 3st Edition 2006).  

6. Sharma R.C., Mohan Krishna – Business : Correspondence and Report Writing (Tata McGraw 

Hill, 3rd Edition).  

7. Rajendra Pal - Business Communication (Sultanchand & Sons Publication). 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



  

 

                                                          Master of Commerce                        

                                              Semester II 

 MANAGERIAL  ECONOMICS (MCM-211)                       Credit Hours:  4 

Objective: The objective of the course is to acquaint students with the basic principles of micro and 

macro- economics for developing the understanding of theory of the firm, markets and the macro 

environment, which would help them in managerial decision making processes. 

Part A: Firm and Market 

Unit I: Demand and The Firm: Consumer Behaviour: Cardinal and ordinal approaches to the 

derivation of the demand function. Revealed preference approach. Theory of attributes – Demand 

for consumer durables. Firm Theory: Objectives of the firm; Theory of the growth of the firm: Marris 

and Penrose. 

Unit II: Production and Cost: Production: Law of variable proportion. Returns to scale. 

Production function: Concept of productivity and technology. Producer’s Equilibrium. Isoquants ridge 

lines, Isoclines, Isocostlines. 

Cost function: Classification of costs, Short run cost functions, Relationship between return to scale 

and return to a factor, Long run cost functions. 

Unit III: Market and Pricing: Market forms: AR-MR. Price taker; Monopoly power. 

Oligopolistic behavior: Cournot and Stackelberg models. Factor Pricing: Demand and supply of 

factors of production. Euler’s theorem. 

Part B: Macroeconomic environment 
 

Unit IV: Product and Asset Market Equilibrium: Product Market: Derivation of IS function. 

Demand for real cash balances: Tobin’s Portfolio theory. Endogenous money supply and Asset market 

equilibrium. Derivation of real LM function. Real IS-LM framework. 

Unit V: Aggregate Demand and Aggregate Supply: Modern aggregate demand function. 

Demand Management. Philips Curve. Aggregate supply and the price level. 

Unit VI: Trade Cycles and The Open Economy: Real Business Cycles. Exchange rate, trade balance, 

net saving, Macroeconomic movements in an open economy. 

Course Outcomes: 

 

1. Students will be able to remember the concepts of micro economics and also able to understand the 

various micro economic principles to make effective economic decisions under conditions of risk and 

uncertainty. 

2. The students would be able able to understand the law of demand & supply & their elasticities  evaluate 

& analyse these concepts and apply them in various changing situations in industry . Students would be 

able to apply various techniques to forecast demand for better utilization of resources. 

3. The students would be able to understand & evaluate the different market structure and their different 

equilibriums for industry as well as for consumers for the survival in the industry by the application of 

various pricing strategic. 

4. The students would be able to analyse the macroeconomic concepts & their relation to micro economic 

concept & how they affect the business & economy. 



  

 

 

Suggested Reading: 

1. Koutsyiannis, A., Modern Microeconomics, Macmillan Press Ltd. 

2. Varian, Micro-Economic Analysis , Norton. 

3. Pindyck Robert S., Daniel L. Rubinfeld and Prem L. Mehta, Micro Economics, Pearson Education 

Asia, New Delhi. 

4. Branson William H., Macro Economics Theory and Policy, First East – West Press. 

5. Dornbusch, R. and S. Fischer Macro Economics , Publisher Tata McGraw Hill. 

6. Oliver Blanchard Macro Economics, Pearson Education, LPE.
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